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“BACK TO THE FUTURE” (1985) 



11%
of 3-4 year olds 
in the UK own a 

tablet

Source: Ofcom, Oct 2015

TECHNOLOGICAL ADVANCES
Never cease to surprise us



“- Roy Amara

‘‘We tend to overestimate the 
effect of a technology in the 
short run and underestimate 
the effect in the long run”



FAST, UNPREDICTABLE CHANGE
is an absolute certainty

THE WORLD

is changing

PEOPLE

are changing

TECHNOLOGY

is changing
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THE NEXT 5BN

Source: (1) eMarketer, Nov 2013; (2) Eric Schmidt estimate*

[100% of Global 
Population]

Internet Population

Global Population

2015

[43% of Global 
Population]

3.2 BN

7.4 BN

2020

8 BN

*8 BN

8 BN



ACCESSIBILITY OF DEVICES
Will drive growth

€40 Phone €40 Tablet Project LoonRaspberry Pi Internet.org
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ENTERING A NEW WORLD
Of Six Screens (yes, six!)

e.g. Samsung 
Gear, Google 

Glass

[WEARABLE][MOBILE]

e.g. 
Project Ara

[TABLET]

e.g. 
Senseg

[DESKTOP]

e.g. 
Flutter, Leap 

Motions, Thalmic 
Labs

[IN-CAR]

e.g. HUD
Windscreens

[TV]

e.g. 
Chromecast
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WITH A NEW BREED
of consumer

10%

2010
% of Google 
searches on 

MOBILE

2015
% of Google 
searches on 

MOBILE

50%

[INFORMATION] - MORE ACCESS 
Source: Google data



[INFORMATION] – FASTER AND MORE FREQUENT ACCESS

WITH A NEW BREED
of consumer



MORE DEMANDING THAN EVER
But the customer is still always right!



AN ACCELERATED WORLD
A world of opportunity

Technology is 
changing

To grow, your business 
must exceed the pace of 

change

The world is 
changing

People are  
changing



access to technology

AN ACCELERATED WORLD
A world of opportunity



access to resources

AN ACCELERATED WORLD
A world of opportunity



global reach & distribution

AN ACCELERATED WORLD
A world of opportunity



Lithuania among EU leaders

e-COMMERCE

Source: Eurostat, information society survey; % companies selling goods or services online



Source:  Eurostat, information society survey; % companies selling online vs. companies selling online to other EU member states

Lithuania among EU leaders

e-EXPORT



500 000 Lithuanians buy online

x4 GROWTH

Source: Eurostat, information society survey; % survey responders having purchased goods or services online; 2008 vs. 2013



Source: Ecommerce Europe, Europe B2C ecommerce report 2014

Baltic States
0.67 Billion €
 

Lithuanian B2C market

0.36 billion €



Baltic States
0.67 Billion €
 

Europe
363.1 Billion €

European B2C market

363 billion €

Source: Ecommerce Europe, Europe B2C ecommerce report 2014



Global B2C market

1200 billion €
Baltic States
0.67 Billion €
 

Americas
371.4 Billion €
 

Europe
363.1 Billion €
 

Africa
14.2 Billion  €
 

Asia and Pacific
406.1 Billion  €

 

Source: Ecommerce Europe, Europe B2C ecommerce report 2014



Success stories from Lithuania



What’s keeping us from benefiting





Up to 90% jobs in EU will require basic ICT 
knowledge by 2020.

825 000 jobs might go unfilled in EU due to 

lack of people with necessary ICT skills. 



37% Europeans and 48% Lithuanians have 
low or no digital skills at all.

Only 8% of companies in Lithuania provided 
ICT trainings to their employees.

Source: DELab report “Digital Transformation of SME’s in Lithuania”, 2016



GROWTH ENGINE FOR EUROPE
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Vytautas Kubilius



www.DigitalGarage-LT.withGoogle.lt


